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3/4 ~ 3/8

Albert Kimbu

University of Surrey

Areas of specialism

Development, women, and social entrepreneurship;
stakeholder networks; equity, diversity and inclusion
(EDI); social sustainability in H&T.
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3/11 ~ 3/15

Metin KOZAK

KADIR HAS University

Areas of specialism

qual ity management, destination marketing, consumer
behavior, and branding

R

3/18 ~ 3/22

Tar ik Dogru

Florida State University

Areas of specialism

hospitality finance, corporate finance, behavioral
finance, real estate investment, hotel investments,
shar ing economy, tourism economics, climate change, and
block chain technology

2

3/25 ~ 3/29

Yoon, Seung Won

Texas A8M University
Areas of specialism
social network analysis

4/1 ~ 4/5

John L. Crompton

Texas A8M University

Areas of specialism

Reflections on a Half-Century of Research on Tourists
Motives

4/8 ~ 4/12
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Oscar (Hengxuan) Chi
University of Florida
Areas of specialism

4/15 ~ 4/19 impact of technology, especially artificial intelligence
(Al), on the delivery of services, preserving and
promoting wellbeing and sustainability in hospitality and
tourism service environments
Kim, Hyunsu
California State University

4/22 ~ 4/26 Areas of specialism
Customer experience, customer engagement, service
innovation
SHIN, Hailey
The Hong Kong Polytechnic University

4/29 ~ 5/3 Areas of speciglism .
consumer behavior toward advanced technologies (e.g.,
AR/VR, robots), smart tourism, hospitality/tourism
experience, and big data analytics
Hyoungju Song
University of Central Florida

5/6 ~ 5/10 Areas of specialism
ESG issues, corporate growth strategy, financial
analysis, entrepreneurship, regulation changes

5/13 ~ 5/17 | 3FL(M7teraY)

Cindy - Yoonjoung HEO
EHL Campus Lausanne

5/20 ~ 5/24 Predicting Tomorrow's Stays: Elevating Hotel Demand
Forecasting with Machine Learning Approaches in
Unpredictable Times
Florian Kock
COPENHAGEN BUSINESS SCHOOL
Am%gfw%mnm . o S oAl - ©F 4A|~6A|Z

5/27 ~ 5/31 Evolutionary Psychology, Embodied Cognition, Consumer ~olA|ZF HA
Behavior and Psychology, International and Cross-Cultural - =T
Marketing, Branding, Tourism Research, Quantitative
Model I ing
Sara Dolnicar
The University of Queensland
Areas of specialism
Improving market segmentation methodology
Making tourists behave in a more environmentally friendly
way

6/3 ~ 6/7 Improving measurement in the social sciences
Peer-to-peer accommodation networks
Developing better tools for tourism marketing
Improving brand image measures
Increasing public knowledge about and acceptance of water
alternatives
Attracting good foster carers
6/10 ~ 6/14
6/17 ~ 6/21
B oot 8/
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